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STIACHIGE GO pisHIX A1l {1peG); GLIBITSTs
3 HUX BUABIARTHA MAPE {HB K}, 411§
NSAKI TGHBGIATE 15 A66ATHOHHSA MOTH, 1 To1
BEHI 3K PILIGTESA Y BATIA SIEAHTHIX
YMEBHIX pedskein. Hanpuiay, v renyea b
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UMDPUHTHHT [«32ne42TNeHHEx») — 3T0 MTHOBEHHOB HAY4EHHE, «HAY4eHMe G NepEoro
p23a». RNACCH4BERMIA npUMep UMIPUHTUHT — G0PMUPOBAHME NPUBASAHHOCTH YCAT
K NEPEOMY YEH1eHHOMY NOG/E ELLNYNACHUA ABHRYILIEMYCA 061eRTy. B ecTeCTBEHHOI
epe/ae 06UTAHNA 3THM 061LeKTOM GLIEIET MATE, M YGATA CPA3Y NOC/E BLIYMIEHHA
H24MHALOT NOBCIOAY GNBAOBATL 32 Heif; GHoNO0ru4ecKkoe 2H4eHme aToro eHomeHa

HM3y4aBaHne u pa3208opHo yueHe - onucBa gelinocmume, u3zBepwbBanu c uen pazéupane
3HaveHuemo Ha HsIkaksB 06ekm unu npouec, Bogewu go 3a6ene;kuma npomsina 6
noBegeHuemo u N03HAHUEMO HA 06yyaeMusi. VUeHEMO € UeNeHACO0YEH U PAUUOHANHO
op2aHu3upaH npouec 3a ycBosgBane na coyuannusi onum B HezoBama 06o6wena

u cucmeMamu3upaHna bopma, kamo 3ana3Ba cBoemo ocnoBno cBolicmBo ga Bogu
k'eM npozpecubHu u omHocumenHo mpaiiiu hpomenu. Hati-npocmama popma HA
y4eHe e yueHemo 4ype3 uMmumauus, m.e. upe3 noBmopenue Ha Beue Ha6nlogaBan
npouec. IIpu ;)kuBomHume Hanpumep, hocpegcmBom yyeHemo upe3 umumauyus,
mexHume HoBopogenu ycBosi6am ocHoBHume ymeHnusi 3a ouensiBane. IIpu xopama

6 pe3ynmam Ha no-wupoku uzcnegBanus Ha makoBa yuene ce nosiBsi6am meopuu
kamo ma3u Ha noBegenueckume mogenu. Apyza (popMa HA YUEHE € yYeHemo upe3
npugo6uBane Ha 3HaHUsI (06y4veHue ype3 npoyuBane). OcBen zopeonucanume popmu
Ha y4eHe, cbwiecmByBa u maka HapeyeHOmMoO yueHe upe3 onum. IIpu ma3u popma Ha
yuieHe unguBugem ycBosiBa gageHu yMmeHusI ho Memoga Ha hpo6ume u zpewkume.
CowecmByBam gBa ocHoBHU nogxoga 3a yyeHe: HeOpPMANHO YUeHE - Y4eHEMO om
e’kegneBrume cumyauuu, ocewecmBsa6awo ce npe3 uenusi Jkubom na ungubuga
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SURESS THTTI,
—> THE HEAGLS MAGINE
FARED WITH IIGAIURES

OMPRESSED—UBIBUE STRATESIES (SUBTTTED
OVER &E HUNREG WORTHWHILE FIEMES) IS A
@RG-GASED METH0E foR PROMSTT SREATTVATY
IGNILY SREATED BY MUSITAN/ARTIST GRIAN EN
% MOLTIMERIA ARTIST PETER SEIMIDT, REST
PUBISHER IN 1975, PHYSIGILY, il TARES ThE
FGRM G i B GF 1-5Y-0-ENTIMETRE (7.5 IN <
3.5 IN) PRINIED @RES IN A BIAT 59X, Tt GRD
UEFERS R EHAILEN TN @NSTRANT INEWED T HEIP
ARTISTS (FARITOIRRLY MUSITANS) FREAK VRE-
AlVE BIVES BY ENGRAGIN IRTERAL THINRIS.

Wids— TUbligue Strategiss
(Subtitled Over Une Hun-
dred Worthwhile Dilemmas)
1S a card-based method for
promoting creativity icintly
created by musician/artist
Brian Enc and multimedia
artist Peter Schmidt, first
published in 1975. Fhysically,
ittakes the form of a deck of
7-by-9-centimetre (2.5 in < 3.5
in) printed cards in ablack

Nermal—Ubligue Strategies (Sub-
titled Uver Une Hundred Worth-
while Dilemmas) is a card-based
method for promoting creativity
igintly created by musician/
artist Brian Eng and multimedia
artist Peter Schmidy, first pub-
lished in 1975. Physically, it takes
the form of a deck of 7-by-9-cen-
timetre (7.5 in x 3.5 in) printed
cards in a black box. Each card

XIRiWIE— OBICUE SI'RNIE-
OIES (SUF II'ED OVER ®E
HUNRED WORI'HWHIIE
DIEMAS) IS A @RD-BASED
METHSD FoR FROMOI'TY CRE-
AITVITY [ONI'LY CREAI'ED
BY MUSITAN/ARIIST BRIAN
EN AN MULIMEDIA ARTIST
PEIER SEIMIDT, BRST PUB-
USHED IN 1975. PHYSI@&ILY,
" TARES 'THE FoSRM OF A [BR
OF 7-BY-9-ENINMET'RE (ZF IN
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“ TITLING BUG-WIGTH

By purchasing the Success Complete Family or Success
Titling Sub-family, you get access to Success Titling DUOQ,

a version of the fonts containing 2 versions of every letter,
packed with Opentype features to create unique rythms out
of the box.

tohs on  ALIErTINg—URligue Strategiss (Subtitled Gver ing Hundred Werth-
whilg Filemmas) 1S a ¢ard-based methgd fer promsting sreauvity
igintly sreatd by mosigian/artist rian Eng and moltimedia
artist Fster Sshmide, first published in 1975, Physically, it takss
the form &1 a dsck of 7-by-3-gentimetrs (2.5 in < 3.5 in) printed
sards n a Blask box. Each sard sffers a shallsnging senstraint
intended o help artists {partisularly musisians) break sreative

% o [RONK ROMAN PRUPURTIONS—GBLIZUE STRATERIES (SUBTITLER
UVER UNE HUNGRED WORTHWHILE GILEMMAS) IS A TARG-FASED
METHUD FiR PRAMUTING SREATIVITY JGINTLY URERTEE BY MUSI-
VAN/ARTIST GRIAN ENG AND MOLTIMEGIR RRTIST PETER SSHMIBT,
FIRST PUBLISHED IN 1925, PHYSIVALLY, IT TRKES THE FJRM UF i
DERR OF 7-6Y-9-VENTIMETRE (7.5 IN < 5.5 IN} PRINTED CARGS IN &
FLACK GUX. EACH GARD GFFERS A CHALLENGING TONSTRAINT INTENT-

NaN SUCCESS NaN.XYZ



58PT

15PT
+10T

SUCCESS 8ANS:
Amore inaustr
0raanic excres

Thin—O0Dligue Strategies [subtitled Over One Hundred
Worthwhile Dilemmas} is 4 eard-hased method for
promoting creativity jointly ereated by musician/
qrtist Brian £no and mutimedia artist Peter Schmiot
first published in 1975, Physically, it takes the form of 2
deck of 7-by-9-centimetre (28 in > 3.5 in) printed cards
In 2 black hox. tach eard offers 4 challenging con-
straint intended to help artists (particularty musicians|
break ereative blocks by encouraging lateral thinking.

SemiBold— Obligue Strategies (subtitled
Over One Hendred Worthwhile Gilemmas)isa
eard-hased method for promoting creativity
jointly ereated hy musician/artist Brian Eno
and meltimedia artist Peter Schmidt, first
pehlished in 1975. Physieally, it takes the form
of 2 deck of 7-hy-3-centimetre (2.8in < 3.5in)
printed eards ina hlaek hox. Each card offers
a ehallenging constraint intended to help
artists (partieelarly musieians) break ereative
hlocks hy encovraging lateral thinking.

91 1ake onthis
§ N

Nee

Regular—O0bligue Strategies (subtitled Over One
Hundred Worthwhile Gilemmas) is 2 card-based
method for promoting creativity jointly created by
mugician/artist Brian Eno and multimedia artist
Peter Schmidt, first published in 1973 Physically, it
takes the form of a deck of 7-hy-9-centimetre (2.8
In=3.81n) printed cards in 2 black box. Each card
offers 2.challenging constraint intended to help
artists (particularly mesicians) break creative
blocks by encouraging lateral thinking.

Elack—0hligue Strategies (subtitled Over One
Hendred Worthwhile Gilemmas) is a card-hased
method Por promoting ereativity jointly
ereated by mesician/artist Brian Eno amd
multimedia artist Peter Sehmidt, First pub-
lished in 1975. Physically, it takes the Porm of
adeck of 7-hy-9-centimetre (2.8in = 3.5in)
printed eards ina hlack hox. Each eard ofFers
a challenging constraint intended to help
artists (partieelarly mesieians) hreak ereative
hloeks by encouvraging lateral thinking.
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Light—0blique Strategies (subtitled Over
One Hundred Worthwhile Dilemmas)

is a card-based method for promoting
creativity jointly created by musician/
artist Brian Eno and multimedia artist
Peter Schmidt, first published in 1975.
Physically, it takes the form of a deck of
7-by-9-centimetre (2.8 in x 3.5 in) printed
cards in a black box. Each card offers a
challenging constraint intended to help
artists (particularly musicians) break
creative blocks by encouraging lateral
thinking.

Bold— Oblique Strategies (subtitled
Over One Hundred Worthwhile Di-
lemmas) is a card-based method for
promoting creativity jointly created

by musician/artist Brian Eno and
multimedia artist Peter Schmidt, first
published in 1975. Physically, it takes
the form of a deck of Z-by-9-centimetre
(2.8 in x 3.5 in) printed cards in a black
box. Each card offers a challenging con-
straint intended to help artists (par-
ticularly musicians) break creative
blocks by encouraging lateral thinking.

explainatory
workmule

Regular—0blique Strategies (subtitled
Over One Hundred Worthwhile Dilem-
mas) is a card-based method for promot-
ing creativity jointly created by musi-
cian/artist Brian Eno and multimedia
artist Peter Schmidt, first published in
1975. Physically, it takes the form of a
deck of 7-by-9-centimetre (2.8 in x 3.5 in)
printed cards in a black box. Each card
offers a challenging constraint intended
to help artists (particularly musicians)
break creative blocks by encouraging
lateral thinking.

Black—Oblique Strategies (subtitled
Over One Hundred Worthwhile Dilem-
mas) is a card-based method for pro-
moting creativity jointly created by
musician/artist Brian Eno and multi-
media artist Peter Schmidt, first
published in 1975. Physically, it takes
the form of a deck of Z-by-9-centime-
tre (2.8 in x 3.5 in) printed cardsin a
black box. Each card offers a challeng-
ing constraint intended to help art-
ists (particularly musicians) break
creative blocks by encouraging lateral
thinking.
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HER'IAGE

uan one find their cwn
reCIpe 1O SUCCSSS? By
saying the name of

[N 1970, Peter Schmidt created "1T'he 'Thoughts
Behind the Thoughts' a boxX containing 55
SSNENCES letterpress printed onto disused
prints that accumulated in his studic, which
IS still in Enc's possession. Enc, who had
known Schmidt since the late 196US, had been

N 197T, Peter Schmidt created the late 1960s, had been pur-

"The Thoughts Behind the Suing a similar project himself,
Thoughts' a box containing 55 which he had handwritten
sentences letterpress printed oNto a number of bamboo cards
oNto disused prints that accu- and given the name "Oblique
mulated in his studic, which is Strategies' in 1974 'There was
Still in ENo's possession. Eng, a significant cverlap between

who had known Schmidt since the two projects, and So, in late
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HERITAGE

Lan one find their swn recipe
10 Sucoess? By saying the name
of SUCCESS, can sogmegne call

In 1970, Peter Schmidt created "The Thoughts Behind the
Thoughts' a box containing 55 Sentenoes Ieterpress
printed onto disused prints that accumulated in his
Studio, which is still in Eng's possession. Eng, who had
kngwn Schmidt sinoe the 1ate 1960'S, had been pursuing
g Similar proiect himself, which he had handwritten onto

In 1970, Beter Schmidt created “The he had handwritten onto 2 number
Thoughts Behind the Thoughts' a box of bamboo cards and given the name
gontaining 55 sentences lIetsrpress "Obligue Stratggies” in 1974. There was
printed onto disused prints that accu- a significant cverlap between the two
mulated in his studig, which is still in proiects, and s, in late 1974, Schmidt and

Eng's possession. Eng, who had known Eng combined them intg a single pack
Schmidt sinecs the late 196Us, had been of cards and offered them for general
pursuing a similar proiect himself, which — sale. The set went through three limited

NaN SUCCESS NaN.XYZ
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= {an eng find their swn resips o Sussess? By
samgthe namg 6f Sugeess, san sgmeene sall
1061 A5es 10 Semtrary risk 1 sears 1t ferever?

In 1975, Peter Sshmide ereated “The Theughts Behind the Theughts” 4 kax
sontaining 55 sentenses leterpress printed ents disused prints that aggumulaced
in his stodis, whish is still in Eng's pessessien. Eng, whg had kngwn Schmidt
sings the laee 1961'S, had Been pursuing a similar preieet himsslf, whigh he

had handwritten ents 2 number sf bambe ¢ards and given the nams “ligue
Strategies” in 1971, There was a signifisant gverlag betwsen the tws praissts, and

12PT
+10T

In 1975, Feter Schmidt sreated “The Theughts Behind t
Theughts”, 2 bex eantaining 53 sentenges leuerpress
printed ents disused prints that accumulated in his
Studig, which is still in Eng's possession. Eng, wha had
kngwn Schmidt sings the 1ate 1967, had been pursuing a
similar praiest himself, whish he had handwriten snte
a number of bambe cards and given the nams “dklique
Stratggies” in 19721, Therg was 4 significant gverlap

between the twe preiects, and sg, in lats 1974, Schmidt
and Eng ¢ambined them ints a single pack sf cards and
gifered them fer goneral sals. The setwent thréugh three
limited edition printings befere Sshmide suddenly died in
early 1950, after whish the card decks became rather rars
and expensive. SIXteen years later saftwars pisnser Peter
Nertgn eenvineed Eng t 1t him reats a fourth edition

as thrisumas gifts for his friends (ngt fer sal¢, althsugh
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Cj Gan one Find their own recipe to Suecess? By
saying the name of Success, can someone call

< 1ePT > In1970, Peter Schmitt ereated “The Thoughts Behind the Thoughts™ a
hox containing 55 sentences letterpress printed onto disused prints that
aeetmelatedin his stedio, whichis still in Eno’s possession. Eno, who haid Rnown
Schmitt since the late 1960°s, had heen pursuing a similar projeet himsel® which
he had hantwritten onto anember of bamboo eards and given the name “Ohligue
Strategies”in 19714 There was a signifieant overlap hetween the two projects,

12PT In1970, Peter Schmidt created “The Thoughts Behimlthe hetween the two projects, and so, in late 1971, Schmit
+10T . . . N .
Thoughts”, 2 hox containing 55 sentences letterpress and Eno combined them into 2 single pack of cards and
printed onto disused prints that acevmulated in his ofPered them Por general sale. The set went through
studio, which is still in Eno’s possession. Eno, who had three limited edition printings heFore Sehmidt suddenly

Known Schmitt since the late 1960s, had heen pursving died in early 1980, aFter which the eard deeks hecame
asimilar project himselP, which he had hamdwrittenonto rather rare and expensive. Sixteen years later soFtware
anvmhber of hamboo eards aml given the name “Ohligue pioneer Peter Norton convinced Eno to let him ereatea
Strategies” in 1974. There was a signiFieant overlap Pourth edition as Ghristmas giPts Por his Priends (not For
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Misprontneiation

Ban one Find their own recipe to Suecess? By
saying the name of Sueeess, can someone call
itor does it contrary risk to scare it Forever?

In1970, Peter Sehmidt ereated “The Thoughts Behind the Thoughts” 2 hox
containing 35 sentences letterpress printed onto disused prints that accemulated
inhis studio, whichis still in Eno’s possession. Eno, who had known Sehmidt
since the late 1960’s, had heen persving a similar project himself which he

had handwritten onto 2 number of hamhboo eards and given the name “Obliue
Strategies” in197. There was a signifieant overlap hetween the two projects, and

In1970, Peter Schmidt ereated “The Thoughts Behind the
Thoughts”, a hox containing 53 sentences letterpress
printed onto disused prints that accumulated in his studio,
whichis stillin Eno’s possession. Eno, who had known
Schmidt since the late 1960, had heen persving a similar
project himself which he had handwritten onto a number
of hamhoo eards and given the name “Obligue Strategies”
in1971. There was a significant overlap hetween the two

projects, and so, in late 1974, Schmidt and Eno combined
theminto a single pack of eards and offered them For
general sale. The set went through three limited edition
printings beFore Schmidt suddenly died in early 1980, after
which the card deeks hecame rather rare and expensive.
Sixteen years later soPtware pioneer Peter Norton con-
vinced Eno tolet him create 2 Fourth edition as Christmas
gifts For his Friends (not For sale, although they oeca-

NaN SUCCESS

NaN.XYZ



84PT
-20T

32PT
-10T

18PT

12PT
+10T

NaN Success Sans REGULAR

MiSpronunciation

Can one find their own recipe to Suecesse By saying
the name of Success. can someone call it or does it
contraryriskto scare it forever? The designer asked

0o

In1970, Peter Schmidt ereated “The Thoughts Behind the Thoughts” 2.box containing
sentences letterpress printed onto disused prints that accumulated in his studio, which
I8 8tillin Enas possession. Eno, who had known Schmidt since the late 1960's, had heen
pursting a similar project himself. which he had handwritten onto 2 number of bamboo
cards and given the name “0blique Strategies”in 197 There was 2 Significant overlap
between the two projects, and 8o, in late 1972, Schmidt and Eno combined them into 2

In1970, Peter Schmidt created “The Thoughts Behind the 1971, Sehmidt and Eno combined them into 2 single pack of
Thoughts” 2 hox containing 5 sentences letterpress printed cards and offered them for general sale. The set went through
onto disused prints that aceumulated in his studio, which is three limited edition printings before Schmidt suddenly died in
stillin Eno's possession. Eno, who had known Schmidt since early 1980, after which the card decks hecame rather rare and
the late 19608, had been pursting a similar project himself expensive. Sixteen years later software pioneer Peter Norton
which he had handwritten onto 2 number of bamboo cards convinced Eno tolet him create a fourth edition as Christmas
and given the name “Obligue Strategies”in 1974 There was gif'ts for his friends (not for sale, although they occasionally
significant overlap between the two projects, and so, in late come Lp at auetion). Eno's decision to revisit the cards and
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MISOronunciamon

(AN one rind their own recine to Sueeesse By saying the
NAME O SUCCESS, can Someone callitor does it contrary
ISR T SEAre [t rorever? The oesigner asked himseir tnose

11970, Peter Schmicl ereated “The Thoughts Behind the Thoughts” 2.hox containing 59 Sentences
letterpress printed onto disused prints that accumulated in his stuio, whieh is stilin Eno's
00ssession. ko, who had known Sehmidt since the lae 1960'S, had been pursuing a similar
project himself which he had handwritten onto 2. number of bamboo cards and given the name
“Oblique Strategjes” in 1972 There was 2 Signifieant overlap between the two projects, and so,

Inlate 1972, Sehmict and Eno combined them into a single pack of cards and orfered them for

In1870, Peter Schmidt created “The Thoughts Benind the Thoughts” 2 cards and offered them for general sale. The set went through

box containing a sentences Ietterpress printed onto disused prints—— threg limited edition printings before Sehmict suddenly died in eary
that accumulated in his studio, whichis stilin Eno's possession. tno, 1980, after which the card decks beeame rather rare and expensive.
who had known Sehmidt sinee the late 19608, had been pursting 2 Sixteen years ater software pioneer Peter Norton convinced Eno
similar project himself, which he had handwritten onto 2 number o Iet him create 2 fourth edition as Christmas gifts for his friends
of bamhboo cards and given the name “Obligue Strategies”in 1974, [not for sale, atthough they oeeasionally come Lp at quetion). Eno's
There was 4 significant overlap between the two projects, and so. decision to revisit the cards and his collaboration with Nortonin

in e 1972, Schmidt and Eno combined them into a single pack of revising them is described in detailin his 1996 book A Year with

NaN SUCCESS NaN.XYZ



84PT
-10T

32PT
-5T

16PT

7PT
+10T

NaN Success Text Black

Heritage

Can one find their
own recipe to Success?
By saying the name

In 1970, Peter Schmidt created “The Thoughts
Behind the Thoughts', a box containing 55
sentences letterpress printed onto disused
prints that accumulated in his studio, which
is still in Eno's possession. Eno, who had
Known Schmidt since the late 1960's, had been

In 1970, Peter Schmidt created The Thoughts
Behind the Thoughts', a box containing 55 sen-
tences letterpress printed onto disused prints that
accumulated in his studio, which is still in Eno's
possession. Eno, who had known Schmidt since

the late 1960s, had been pursuing a similar proiect
himself, which he had handwritten onto a number
of bamboo cards and given the name "Oblique
Strategies'” in 1974. There was a significant overlap
between the two proiects, and so, in late 1974,
Schmidt and Eno combined them into a single pack
of cards and offered them for general sale. The set
went through three limited edition printings before
Schmidt suddenly died in early 1980, after which
the card decks became rather rare and expensive.
Sixteen years later software pioneer Peter Norton
convinced Eno to let him create a fourth edition as
Christmas gifts for his friends (not for sale, al-

[

/

though they occasionally come up at auction). Eno's
decision to revisit the cards and his collaboration
with Norton in revising them is described in detail
in his 1996 book A Year with Swollen Appendices.
With public interest in the cards undiminished, in
2001 Eno once again produced a new set of Oblique
Strategies cards. The number and content of the
cards vary according to the edition. In May 2013 a
limited edition of 500 boxes, in burgundy rather
than black, was issued.In 1970, Peter Schmidt
created “The Thoughts Behind the Thoughts'' a box
containing 55 sentences letterpress printed onto
disused prints that accumulated in his studio,
which is still in Eno's possession. Eno, who had
Known Schmidt since the late 1960s, had been
pursuing a similar project himself, which he had
handwritten onto a number of bamboo cards and
given the name “Oblique Strategies' in 1974. There

\
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Heritage

Can one find their own
recipe to Success? By

In 1970, Peter Schmidt created “The Thoughts

saying the name of

Behind the Thoughts", a box containing 55
sentences letterpress printed onto disused prints
that accumulated in his studio, which is still in
Eno's possession. Eno, who had known Schmidt
since the late 1960's, had been pursuing a similar

In 1970, Peter Schmidt created “The Thoughts Behind
the Thoughts", a box containing 55 sentences letter-
press printed onto disused prints that accumulated
in his studio, which is still in Eno's possession. Eno,
who had known Schmidt since the late 1960s, had
been pursuing a similar project himself, which he

had handwritten onto a number of bamboo cards and
given the name “Oblique Strategies” in 1974. There was
a significant overlap between the two projects, and so,
in late 1974, Schmidt and Eno combined them into a
single pack of cards and offered them for general sale.
The set went through three limited edition printings
before Schmidt suddenly died in early 1980, after
which the card decks became rather rare and expen-
sive. Sixteen years later software pioneer Peter Norton
convinced Eno to let him create a fourth edition as
Christmas gifts for his friends (not for sale, although
they occasionally come up at auction). Eno's decision

to revisit the cards and his collaboration with Norton
in revising them is described in detail in his 1996 book
A Year with Swollen Appendices. With public interest
in the cards undiminished, in 2001 Eno once again
produced a new set of Oblique Strategies cards. The
number and content of the cards vary according to the
edition. In May 2013 a limited edition of 500 boxes, in
burgundy rather than black, was issued.In 1970, Peter
Schmidt created “The Thoughts Behind the Thoughts”
a2 box containing 55 sentences letterpress printed
onto disused prints that accumulated in his studio,
which is still in Eno's possession. Eno, who had known
Schmidt since the late 1960s, had been pursuing a
similar project himself, which he had handwritten
onto a number of bamboo cards and given the name
“Oblique Strategies” in 1974. There was a significant
overlap between the two projects, and so, in late 1974,
Schmidt and Eno combined them into a single pack
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" Heritage

*  Can one find thelr own
recipe to Success? By
saying the name of

In 1970, Peter Schmidt created “The Thoughts
Behind the Thoughts", a box containing 55
sentences letterpress printed onto disused prints
that accumulated in his studio, which is still in
Eno's possession. Eno, who had known Schmidt
since the late 1960's, had been pursuing a similar

7PT In 1970, Peter Schmidt created “The Thoughts Behind

+10T the Thoughts", a2 box containing 55 sentences letterpress
printed onto disused prints that accumulated in his
studio, which is still in Eno's possession. Eno, who had
known Schmidt since the late 1960s, had been pursuing
a similar project himself, which he had handwritten
onto a number of bamboo cards and given the name
“Oblique Strategies" in 1974. There was a significant
overlap between the two projects, and so, in late 1974,
Schmidt and Eno combined them into a single pack of
cards and offered them for general sale. The set went
through three limited edition printings before Schmidt
suddenly died in early 1980, after which the card decks
became rather rare and expensive. Sixteen years later
software pioneer Peter Norton convinced Eno to let him
create a fourth edition as Christmas gifts for his friends
(not for sale, although they occasionally come up at
auction). Eno's decision to revisit the cards and his col-

laboration with Norton in revising them is described in
detail in his 1996 book A Year with Swollen Appendices.
With public interest in the cards undiminished, in 2001
Eno once again produced a new set of Oblique Strate-
gies cards. The number and content of the cards vary
according to the edition. In May 2013 a limited edition
of 500 boxes, in burgundy rather than black, was issued.
In 1970, Peter Schmidt created “The Thoughts Behind
the Thoughts" a box containing 55 sentences letterpress
printed onto disused prints that accumulated in his
studio, which is still in Eno's possession. Eno, who had
known Schmidt since the late 1960s, had been pursuing
3 similar project himself, which he had handwritten
onto 2 number of bamboo cards and given the name
"Oblique Strategies” in 1974. There was a significant
overlap between the two projects, and so, in late 1974,
Schmidt and Eno combined them into a single pack of
cards and offered them for general sale. The set went
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Glyphs [Success Text]
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Glyphs [Success Titling]
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Opentype Features (Text)

Mom@love - Mom@love

4Quote's" - “Quote's”

Tabular figures

21L8 - 2148
1/2+3/ 1.4 H20 — Y3+ +H,0

No. 2a 50 - N° 22 5°

sitive punctuati

(H-H) - (H-H)

fEtt - fE tt

Meugoch » Meiigodp
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Opentype Features specific to Titling

NN CH SSTTEC - N & ST F

BB B TH > B T
ASNNEVSS - ISIN HISS

Stylistic Set 3: DuoWidth alter

DUOWIDTH - DUDW H

FORE T MER -> BORD DF MER

azaths - agathe

Stylistic Set 6, 7 & 8: Alternate arrows

> P>




Font Information

NaN Success is an essay on titling typography. The 3 sub-families — Success Titling, Success Typeface: NaN Success

Sans & Success Text — all answer, separately and together, different questions and challenges Designer: Jérémy Landes

raised by typography. Y 2021 -2002
ear: -

Drawing inspiration from late Art-Nouveau typefaces, De Vinne, Louis Jou, and mixing it with a Formats: TTF, WOFF
healthy amount of alien goo, | brought the master Success Titling sub-family to life. This display (Autohinted)
sub-family is packed with an insane 300 ligatures for both the Latin and Cyrillic scripts. In that,

Success is an out-of-the-box titling machine for designers. But because this wasn’t enough,

Success Titling was augmented with innovative multi-width ligatures and alternates, meaning

that compressed and wide glyphs are mixed in with its ligatures providing an inimitable hand-

lettered feeling.

Success Sans takes the distinctive curves of its big sister but applies it more sporadically on a
condensed gothic skeleton, mixing together industrial and organic sources of inspiration. The
Light style embodies a lace-like delicacy while the as-bold-as-it-can Black calls for both the

forces of nature and hot steam, as a steam-punk golem.

Success Text brings a long-reading, text-friendly horse to the family by taking everything that
makes Success while keeping the very substance, the bone marrow of its titling siblings. It takes
advantage of the organic qualities of the family in a tuned-down fashion to deliver a very warm
and comfortable text rhythm. Its low contrast makes it solid and confident even at small sizes,

while its unique weight disposal brings a subtle personality to the paragraph.

Languages Covered

Cyrillic:

Abaza, Adyghe, Aghul, Andi, Archi, Avaric, Belarussian, Bezhta, Budukh, Bulgarian, Chamalal, Chechen, Chinese Buriat,
Crimean Tatar, Dargwa, Dido, Erzya, Halh Mongolian, Ingush, Judeo-Tat, Kabardian, Karachi-Balkar, Karata, Kazakh,
Khinalugh, Kirghiz, Kumyk, Lak, Lezghian, Macedonian, Moksha, Mongolian Buriat, Montenegrin, Muslim Tat, Nogai, Russian,

Russian Buriat, Rusyn, Rutul, Serbian, Tabassaran, Tsakhur, Tuvinian, Ukrainian

Latin:

Abenaki, Afaan Oromo, Afar, Afrikaans, Albanian, Alsatian, Amis, Anuta, Aragonese, Aranese, Aromanian, Arrernte,
Arvanitic, Asturian, Atayal, Aymara, Azerbaijani, Bashkir, Basque, Belarusian, Bemba, Bikol, Bislama, Bosnian, Breton,
Bulgarian Romanization, Cape Verdean, Catalan, Cebuano, Chamorro, Chavacano, Chichewa, Chickasaw, Cimbrian, Cofan,
Corsican, Creek, Crimean Tatar, Croatian, Czech, Danish, Dawan, Delaware, Dholuo, Drehu, Dutch, English, Esperanto,
Estonian, Faroese, Fijian, Filipino, Finnish, Folkspraak, French, Frisian, Friulian, Gagauz, Galician, Ganda, Genoese,
German, Gikuyu, Gooniyandi, Greenlandic, Guadeloupean, Gwichin, Haitian Creole, Han, Hawaiian, Hiligaynon, Hopi,
Hotcak, Hungarian, Icelandic, Ido, Igbo, Ilocano, Indonesian, Interglossa, Interlingua, Irish, Istroromanian, Italian,
Jamaican, Javanese, Jerriais, Kaingang, Kala Lagaw Ya, Kapampangan, Kaqchikel, Karakalpak, Karelian, Kashubian, Kikongo,
Kinyarwanda, Kiribati, Kirundi, Klingon, Kurdish, Ladin, Latin, Latino Sine, Latvian, Lithuanian, Lojban, Lombaxrd,

Low Saxon, Luxembourgish, Maasai, Makhuwa, Malay, Maltese, Manx, Maori, Marquesan, Meglenoromanian, Meriam Mir,
Mirandese, Mohawk, Moldovan, Montagnais, Montenegrin, Murrinhpatha, Nagamese Creole, Ndebele, Neapolitan, Ngiyambaa,
Niuean, Noongar, Norwegian, Novial, Occidental, Occitan, Oshiwambo, Ossetian, Palauan, Papiamento, Piedmontese, Polish,
Portuguese, Potawatomi, Qeqchi, Quechua, Rarotongan, Romanian, Romansh, Rotokas, Sami Inari, Sami Lule, Sami Northern,
Sami Southern, Samoan, Sango, Saramaccan, Sardinian, Scottish Gaelic, Serbian, Seri, Seychellois, Shawnee, Shona,
Sicilian, Silesian, Slovak, Slovenian, Slovio, Somali, Sorbian Lowexr, Sorbian Upper, Sotho Noxrthern, Sotho Southern,
Spanish, Sranan, Sundanese, Swahili, Swazi, Swedish, Tagalog, Tahitian, Tetum, Tok Pisin, Tokelauan, Tongan, Tshiluba,
Tsonga, Tswana, Tumbuka, Turkish, Turkmen, Tuvaluan, Tzotzil, Ukrainian, Uzbek, Venetian, Vepsian, Vietnamese, Volapuk,
Voro, Wallisian, Walloon, Waraywaray, Warlpiri, Wayuu, Welsh, Wikmungkan, Wiradjuri, Wolof, Xavante, Xhosa, Yapese,

Yindjibarndi, Zapotec, Zulu, Zuni
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